
2017 MEMBERSHIP  

SURVEY SUMMARY

"Our vision is to promote the integrity of the municipal market by advancing the understanding of and compliance 
with the law affecting public finance."
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TSLI 
22%

Fundamentals 

10%

Ethics Tele 

14%

BAW 

33%

Other Tele 

22%

Yes 

44%

No, but I'm Inte 

22%

Not Interested 

34%

NABL 
Conference  
Participation 

in 5 years

Served as a 
Chair, 

Panelist or 
Faculty?

rested

What NABL Members Find Most Beneficial for Retaining Membership:

 Directory Listing:

Teleconferences:

Networking:

Advocacy:Conferences:

30% Beneficial 

71% 

Beneficial 

42% Beneficial 

90%  

Beneficial 

62%  

Beneficial 

 E-publications:
56%  

Beneficial 

 Comment Letters/Papers:  
89%  

Beneficial 

Use: 62% 
Follow NABL: 11%

Use: 29% 
Follow NABL: 12%

Use: 17% 
Follow NABL: 11%

Use: 1% 
Follow NABL: 11%

Website Usage 
Visit NABL.org?

Daily

Weekly

Monthly

Occasionally 

Rarely

Never

40%

33%

16%

1%

9%

0%

conferences

conferences

In-Person 
Programs 91%

Teleconferences 32%

Comment Letters 44%

E-publications

29%Networking

11%

Website 10%

What NABL Does Best? Resources 
NABL Members 
Would Like to 
See Improved:

User Friendly 
Website: 39%

High Quality 
Teleconferences: 32%

Informative  
E-publications: 28%

69%
Members who have 

been practicing law for 20+ 

years

Members who have been a 

part of NABL for 20+ years

50%
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6%

4 
42%

5 
52%

Overall Satisfaction 
with NABL Membership 

Experience (1=Poor 
5=Excellent)

Yes 

99%

No 

1%
Recommend NABL 

Membership to a 
Colleague:

0

30

60

90

Yes No Yes No

Does NABL Provide Enough 
Educational Opportunities?

Advanced Educational OfferingsBasic Educational Offerings

88%

12%

90%

10%


