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Brokers and Consultants Campaign Overview
Campaign Name: Brokers and Consultants Campaign (Public + Commercial Sectors)

Launch Date: 9/6/2023 

Campaign Length: 8 Weeks 

Campaign Objective: Build the broker engine to feed revenue growth 
through a preferred bid scenario where RetireeFirst runs the bid on 
behalf of or in partnership with the broker resulting in improved close 
ratios and new logos. Targeting the right brokers and building a 
producing network to scale for each RVP is essential to driving growth.  

Campaign Strategy: Multichannel marketing campaign that focuses on 
awareness, lead generation, and relationship building between the RVPs 
and prospective Brokers/Consultants. The sole focus is to convince 
regional B/C offices that working with RF is a value add to their firm and 
clients.  



Brokers and Consultants Campaign Tactics

Awareness Tactics to Broad Target List

- LinkedIn ads driving to content 
marketing:

- Blog
- Case Study 
- Landing Page
- Gated content

- Formatted Marketing emails from Rick

- BenefitsPRO Webinar Promotion (10/12)
- Emails
- LinkedIn (organic)
- LinkedIn (paid)

Account-Based Tactics to Niche Target List 
(4-5 Top Target Firms)

- Stage 1: Targeted LinkedIn ads

- Stage 2: Reach out via email / personalized 
plain text emails from RVPs to ABM Targets

- Stage 3: Follow up with top targets via phone
- The list can be found here 

- Stage 4:
- Pitch deck for meeting
- Branded Gift Box as a thank you
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By combining these two approaches we are creating a comprehensive strategy that maximizes brand 
exposure and awareness among a broader audience while also driving personalized engagement with 
key accounts.

https://laborfirst.box.com/s/2s7r1hlr4xjngkaqhemb4xvubgw2irp9
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Campaign Goals & ABM Strategy
Goals:

• Each RVP needs ~25-35 bids per year to achieve 
annual growth numbers. This can be accomplished 
with 10-15 active brokers in their region proactively 
producing 2+ bids per year. 

• Overall Goals: 

• Low End - 60 brokers  

• High End - 75 brokers

• Goals Per RVP: 

• Low End - 10 brokers  

• High End - 15 brokers 

ABM Strategy:
• Based on the 26 target top tier regional 

brokerages from all PS RVP's, research each 
firm to see how we have helped their other 
regional offices and then find prospects within 
each of top tier target offices

• Create a unique and personalized multichannel 
campaign targeting each prospect within each 
regional office utilizing all the marketing tactics 
you heard on the prior slide

• Key Message Example: "Look how we helped 
Segal Boston with <CLIENT NAME>, we can do 
the same for you and your clients at Segal 
Atlanta.
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Blogs

Landing Page

Resource Guide

Case Study

Nurture Stream Emails

Sponsored WebinarPaid LinkedIn Image Ads Paid LinkedIn Conversation Ad

Multichannel Campaign

Target
Consultant

Results:
232 Leads

8
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Brokers and Consultants Flyer

Available 
on our 
website, 
PDF on 
Box, and 
printed 
copies 

View the 
flyer here
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The Group Retiree Post 65 Challenge Blog
Posting a blog by Rick Kaplan positioning our value prop to consultants on September 6th
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Navigating Group Retiree Healthcare: 
Latest Insights for Consultants
Coming Soon: A Gated 3-4 Page Downloadable Resource for Consultants to Drive Lead Generation 
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Case Study

A new broker and consultant focused 
case study from Mark Lynne, Principal 
and Vice President of Bolton Health will 
be available on our website and landing 
page on September 6 (pending final 
approvals)
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Broker & Consultant Tip Sheet 
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Broker/Consultant Testimonials
"RetireeFirst provides specialized expertise in assisting and supporting our clients in navigating the complexities of 
Medicare Advantage  coverage.  From quoting to implementation, RetireeFirst takes care of every aspect, delivering 
end-to-end support in obtaining the right medical and prescription retiree benefits at a more favorable cost.  We 
value our partnership with RetireeFirst as they serve as an extension of our services, ensuring our clients' retirees 
receive the exceptional level of benefits they deserve with ongoing support and service.  You don’t need to be an 
expert in Medicare if you partner with RetireeFirst." Peter Abitanto, Partner, Senior Consultant, Taft-Hartley & Labor 
Practice, Connor Strong & Buckelew

“RetireeFirst’s Advocates are a shining example of exceptional service. They go above and beyond to advocate for 
our members, ensuring that any problems are solved, follow-ups are done, and the loop is closed. With RetireeFirst, 
members have a dedicated advocate on their side who always puts their best foot forward to make them shine. The 
value of working with RetireeFirst is clear – you get access to quality people who are committed to working on your 
behalf. We receive feedback all the time from our members, and it’s clear that the Advocates are making a 
significant impact.” Jack Brynes, Source 1 Benefits

"What RetireeFirst is doing is helping clients find a solution that is going to work for everybody. The consultant is 
going to look good finding RetireeFirst, the plan sponsor is happy with the financials, and the retiree is taken care of 
by a compassionate team of advocates." Mark Lynne, Bolton Health



© Copyright 2023 RetireeFirst, LLC. 12

Pitch Deck

Please let the marketing team know what other slides you need!



© Copyright 2023 RetireeFirst, LLC. 13

Dedicated Landing Page

View the Landing Page Here

https://23289453.hs-sites.com/partner-with-retireefirst
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Email Strategy – Broad Targets
Overall Makeup:

Broad – From Rick Kaplan (Excluding Niche Targets so they won't get both 
emails):

• 4 Email Drip Stream Workflow (All HTML Emails)
• 1) General – CTA: Landing Page | Send Date: 10/17
• 2) General – CTA: Landing Page | Send Date: 10/25
• 3) General – CTA: Landing Page | Send Date: 11/1
• 4) General – CTA: Landing Page| Send Date: 11/8

• Schedule: 
• 1 Email Every week (Ending November 8th)

• Audience:
• Building a recipient list based on the initial all B/C firm list from PS 

RVPs
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Email Strategy – Niche Targets (4-5 Top Targets)
Overall Makeup:

Niche – From Associated RVPs (Excluding Broad List):

• 4 Email Drip Stream Workflow (All Plain Text Emails)
• 1) General – CTA: Landing Page | Send: 10/17
• 2) General – CTA: Landing Page | Send: 10/25
• 3) General - CTA: Landing Page | Send: 11/1
• 4) ABM - CTA: Calendar Bookings Page | 

Send: 11/8

• Schedule: 
• 1 Email Every week (Ending November 8th)

• Audience:
• Top Tier Targets - B/C firm list from PS RVPs

• Next steps:
• Client and consultant approval for case study
• Look for test emails from Marketing to approve 

copy



Partner with RetireeFirst to Deliver Real 
Results for Your Clients

Partner with RetireeFirst to Deliver 
Real Results for Your Clients

Partner with RetireeFirst to Deliver 
Real Results for Your Clients

Partner with RetireeFirst to Deliver 
Real Results for Your Clients

LinkedIn Carousel Testimonials Ad
LinkedIn Ad Text Line:

As a value-add to consultants, we're an extension of your team offering specialized support & empowering you to 
deliver enhanced services to clients.

Partner with RetireeFirst to 
Deliver Real Results for Your Clients



Partner with RetireeFirst to Deliver Real 
Results for Your Clients

Learn from a successful collaboration with 
Bolton Health.

Partner with us today!

LinkedIn Carousel Broker Case Study Ad
LinkedIn Ad Text Line:

We can partner to elevate your Medicare services. Discover how our specialized expertise 
can deliver extra value to your clients. 

Partner with RetireeFirst to Deliver Real 
Results for Your Clients



Specialized Expertise: Elevate Solutions For 
Your Clients

LinkedIn Carousel Consultant Ad

Differentiation: Stand Out From Your 
Competition

Retention and Growth: Collaborate to 
Retain Clients & Attract New Ones

Partner With RetireeFirst to Enhance 
Your Services

LinkedIn Ad Text Line:

Enhance your services with specialized support from RetireeFirst. Leverage our expertise in 
Medicare and unlock extra value for your clients.

Specialized Expertise: Elevate Solutions For Your 
Clients



Unlock Extra Value for Your Clients

Unlock Extra Value for Your Clients Unlock Extra Value for Your Clients Partner With RetireeFirst to Enhance
Your Services

LinkedIn Carousel Unlock Extra Value Ad
LinkedIn Ad Text Line:

Exceed client expectations & stand out from the competition with our expertise in 
group retiree benefits, market intelligence, and carrier contracts.

Unlock Extra Value for Your Clients



The Group Retiree Post 65 Challenge

The Group Retiree Post 65 Challenge The Group Retiree Post 65 Challenge

LinkedIn Carousel Consultant/Broker Ad
LinkedIn Ad Text Line:

Discover how RetireeFirst's Medicare expertise can elevate your business as a healthcare 
broker or consultant and enhance client retention and growth.

The Group Retiree Post 65 Challenge



© Copyright 2023 RetireeFirst, LLC. 21

BenefitsPRO Sponsorship & Webinar
Co-Produced Webinar with BenefitsPRO on October 12 at 2pm EST

Audience: Brokers & Consultants
Panel: Rick Kaplan, John Bass, Theresa Bell
Title: Empowering Your Clients: The Winning Approach to Group Retiree 
Healthcare Benefits
Promotional Tactics: Email and LinkedIn carousel ads (paid and organic)

Webinar Registration Page Ads driving to Campaign Landing Page



Questions?


