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2025 CMS Advance Notice Brief Campaign
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Advance Notice Campaign Overview

Campaign Tactics and Assets:

• Posted the Brief to a landing page on our website behind a gated lead gen form

• 2 organic LinkedIn posts each to RF, LF, and Executive Pages

• 9 paid LinkedIn promotional ads (Single Image and Conversation Ads)

• 3 lead gen emails with resends to non-openers targeting our 3 segments:
• Public Sector
• Labor
• Brokers

• Added a new blog to our website directing visitors to the gated form to download 
the Brief

• Partnered with ULAN for distribution across their network

• Provided email copy to RVPs for their own individual outreach to their targets



Advance Notice Campaign Results
• 51 Total Leads

• Sales Account MQLs: 26
• Public Sector: 15
• Labor: 3
• Commercial: 8

• Broker and Consultant Leads: 17
• Carrier Leads: 8

• You can find the list of leads here

• 563 RetireeFirst.com Total Page Views

• 45 Form Submissions (Leads)

• 22 LinkedIn Form Submissions (Leads) 

• Total of 67 leads

• 16 Rejected Leads

• Grand Total of 51 Leads

• 14,104 Influenced Contacts (The number of new 

or existing contacts that engaged with one or more 

assets in this campaign)

• Total of 3,479 Unique Email Opens

• Total of 178 Unique Email Clicks

• 212 Net New Visitor Sessions on our Website

• 39 Likes and 6 Reposts on LinkedIn Company 

Pages (Not including RetireeFirst executive 

LinkedIn Pages)

https://laborfirst.box.com/s/6i5vqriblr5gfx528h5cg4a86udo4i7k


New Webinar Save the Date

Final Notice Webinar with Sheela Andrews on May 21 at 1pm EST



2025 ABM Campaigns
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Campaign 
Overview

8 Week Campaign:
March 20 – May 16

• 3 HubSpot Emails 
• 1 Landing Page for Meeting Bookings
• Related Collateral (Blogs, Case Studies, Testimonials)
• 2 Salesforce Engage Email Templates
• RVP Calls to Target Contacts (10 per Week)
• RVP Emails to Target Contacts (10 per Week)
• LinkedIn Connection Requests and Direct Messages (5 per Week)
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Timeline
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March 20
•Resend March 27

HubSpot Email 1

March 24-28

RVP Calls

April 2

Salesforce Email 1

April 8
•Resend: April 16

HubSpot Email 2

April 4-April 18

RVP Calls

April 29

Salesforce Email 2

May 7
•Resend: May 14

Hubspot Email 3

April 30-May 16

RVP Calls



• All ABM Campaigns are launching tomorrow, Thursday, March 20th

• Emails are in plain text format – appearing as if they are coming directly from outlook. They are being sent from the RVP's email address 
so be on the lookout for bounce back and OOO replies.

• All campaign materials for all RVPs are located in BOX (Campaign PPT, Tracking Spreadsheet, Final Target Contact List, Email Copy)

• Each RVP will have individual Salesforce Engage email templates in a folder under your name

• Please log all calls on the contact record under the activities section. Meetings can be logged under the account. Emails will log 
automatically.

• Make sure to send connection requests to the target contacts on LinkedIn and when they accept, send a message using the copy 
provided in your personalized copy docs found in BOX

• OPTIONAL: In each RVP folder in BOX, there is a link to a tracking spreadsheet that includes all of the target contacts from the target 
accounts. In this tracking spreadsheet, please feel free mark down when you email, call, LinkedIn message, and book any meetings 
along with the dates of the actions if it helps you. (Some RVPs have liked this in the past)

• Email metrics (opens, clicks, etc.) will be marked in the tracking spreadsheet as well to help prioritize your outreach.

• The CDE's will have check-ins with their associated RVPs throughout the campaign, but if you have any questions – reach out to 
your CDE or Marketing

• Weekly metrics will be sent out to each RVP covering all activities and email performance stats. (See slide 12 for an example of this 
email)

Current Status & Next Steps

https://laborfirst.app.box.com/folder/308248065320
https://laborfirst.app.box.com/folder/308248065320
https://laborfirst.app.box.com/folder/308248065320


Week Over Week Activity Metrics:

Week Over Week Lifecycle Stages of Campaign Accounts:

Meeting booked: Thomas Potter with Cattaraugus-Allegany Schools Medical Plan on 4/10/25

Marketing Email results:

• Email 1:

• 65 opens

• 0 clicks

• Email 2:

• 53 opens

• 0 clicks 

ABM Weekly Reporting

Campaign: https://laborfirst.box.com/s/7wui3uh6chko5wwgk040vwlk2fgxstba

HubSpot reports: https://app.hubspot.com/reports-dashboard/23289453/view/15455451

Example: Fitz Upstate NY K-12 ABM Campaign

Marketing will send weekly reports tracking activity. Please let us know any results you are getting!

https://laborfirst.box.com/s/7wui3uh6chko5wwgk040vwlk2fgxstba
https://app.hubspot.com/reports-dashboard/23289453/view/15455451


Appendix
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Campaign Expectations from Growth Team
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Sales
• 10 Calls/Week to contact targets that work for the 4 target ABM accounts

• RVP logs all calls under the contact record in Salesforce 

• 10 Emails/Week to contact targets that work for the 4 target ABM accounts

• RVP sends out 5 connection requests and direct messages/week to target contacts on LinkedIn 

Marketing
• Plan ABM campaign, build target contact lists, write email and LinkedIn message copy, launch and monitor campaign performance

• Pull weekly reports on email performance and create a metrics tracking spreadsheet that will be shared with the RVP so he/she can see the target 

contact engagement with our marketing emails

• Track RVP calls, email, and meeting booking activities through HubSpot reporting

Growth Ops
• Weekly meetings with RVPs on how the ABM campaign is going and what improvements can be made

• Help marketing with developing contact target lists for each RVP

• Monitor RVP calls, email, and meeting booking activities through Salesforce reporting

• Create tracking spreadsheet that shows all target contacts from all 4 accounts 



How to Use 
SF Engage 
Email Templates
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Search "ABM", find 
your name and click 
on it to insert  ↓



RVP Calls and Salesforce Engage Emails
• Make 10 calls and 10 emails per week to the target contacts in this campaign

• Make sure to log all calls to target contacts in Salesforce on the contact record under the activities section 

(see screenshot below)

• After you reach out to every target contact, make sure to schedule follow-up tasks to circle 

back around with follow-up calls and emails to the target contacts in your campaign

© Copyright 2023 RetireeFirst, LLC. 14



RVP LinkedIn Connect Requests & Messages
• Connect with each of the target contacts in your target accounts for this ABM Campaign
• After connecting & they accept, message them with the LinkedIn Copy that Marketing will provide (5/week)
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